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p. 59 

Portable Lie Detector—Vol. 40, No. 1, 
January, p. 51 

Principal, Interest And Inflation—Vol. 
40, No. 11, November, p. 66 

Prosperity Is Tempered—Vol. 40, No. 
10, October, p. 75 

Psychedelic Rage Hits Tires—Vol. 40, 
No. 8, August, p. 51 

Rear Window Visibility Assured—Vol. 
40, No. 7, July, p. 51 

Refinishing Products On Review—Vol. 
40, No. 7, July, p. 51 

Reinforced Plastics Sales Increase—Vol. 
40, No. 11, November, p. 66 

Repeat Performance—Vol. 40, No. 10, 
October, p. 76 

Report On Auto Aftermarket Avail- 
able—Vol. 40, No. 6, June, p. 61 

Riding While Under The Influence— 
Vol. 40, No. 10, October, p. 76 

SAAB Studies Driver Reactions—Vol. 
40, No. 2, February, p. 66 

Safety Light Silhouettes Car—Vol. 40, 
No. 6, June, p. 62 

Safety Progress Seen—Vol. 40, No. 1, 
January, p. 52 

Sale Bride Returned—Vcl. 40, No. 11, 
November, p. 65 


Self-Service Driver—Vol. 40, No. 12, 
December, p. 146 

Short Career—Vol. 40, No. 10, October, 
p. 75 

Show Model Revives Town Car Styling 
—Vol. 40, No. 5, May, p. 77 

Slight Oversight, A—Vol. 40, No. 8, 
August, p. 51 

Some People Never Learn—Vol. 40, No. 
4, April, p. 59 

Stand Up And Be Counted—Vol. 40, 
No. 9, September, p. 52 

Sticky Situation—Vol. 40, No. 9, Sep- 
tember, p. 52 

Sweets For The Sweet—Vol. 40, No. 8, 
August, p. 51 ; 

Take The Hot Water With You—Vol. 
40, No. 1, January, p. 52 

Talking Seat Belts In The Offing—Vol. 
40, No. 9, September, p. 52 

“Tall” Tale Of Love, A—Vol. 40, No. 1, 
January, p. 52 

Taste Of Their Own Medicine, A—Vol. 
40, No. 5, May, p. 78 

Teen Girls In The Driver’s Seat—Vol. 
40, No. 7, July, p. 52 

Thanks . . . But No Thanks—Vol. 40, 
No. 5, May, p. 77 

That’s What I Call Loyalty—Vol. 40, 
No. 5, May, p. 78 

Tire Rustlers Foiled—Vol. 40, No. 7, 
July, p. 51 

Tire Studding Device Used With Drill 
—Vol. 40, No. 1, January, p. 52 

To Every Problem—A Solution—Vol. 
40, No. 10, October, p. 76 

Training Pays Off—Vol. 40, No. 6, 
June, p. 62 

Training Unit For Automotive Class- 
room—Vol. 40, No. 5, May, p. 77 

Tulip Trampling Nipped In Bud—Vol. 
40, No. 6, June, p. 62 

Two Centuries Later, And Still Going 
Strong—Vol. 40, No. 9, September, 
p. 51 

Unusual Driver Safety Film Introduced 
—Vol. 40, No. 6, June, p. 62 

Unusual Gift Gets Under Skin—Vol. 40, 
No. 7, July, p. 52 

Velvet Top Is Here, The—Vol. 40, No. 
11, November, p. 66 

Viatron Offers New Computer—Vol. 40, 
No. 12, Decembér, p. 145 

Watch That Kite!—Vol. 40, No. 11, 
November, p. 65 

What Next?—Vol. 40, No. 1, January, 
p. 51 

What Price Economy?—Vol. 40, No. 
12, December, p. 145 

When In Trouble—Call The Police— 
Vol. 40, No. 3, March, p. 96 

Where'd She Go?—Vol. 40, No. 9, 
September, p. 51 

Where The Fastest Drivers Are—Vol. 
40, No. 3, March, p. 96 

Worth Waiting For—Vol. 40, No. 8, Au- 
gust, p. 52 

You Can’t Miss It .. . Or Can You?— 
Vol. 40, No. 4, ‘April, p. 59 

You Can’t Win—Vol. 40, No. 5, May, 
p. 78 

Youngsters Rewarded For Safe Driv- 
ing—Vol. 40, No. 7, June, p. 51 

1968 CONVENTION 


Are You Going To Be Tooled Up?— 
Vol. 40, No. 3, March, p. 46 








Board, The—Vol. 40, No. 3, March, 
p. 30 

Happiness Is A Thing Called Manage- 
ment—Vol. 40, No. 3, March, p. 40 

In And Around The 51st Annual NADA 
Convention & Equipment Exposition 
—Vol. 40, No. 3, March, p. 13 

Management Guides, Procedures And 
Controls—Vol. 40, No. 3, March, 
p. 62 

Modern Service Methods—Vol. 40, No. 
3, March, p. 54 

NADA 30 Year Club Hears E. F. (Gar) 
Laux—Vol. 40, No. 3, March, p. 71 

1967 NADA President’s Report, The— 
Vol. 40, No. 3, March, p. 8 

1968 NADA President’s Acceptance Re- 
marks—Vol. 40, No. 3, March, p. 58 

Report Of The NADA Industry Rela- 
tions Committee—Vol. 40, No. 3, 
March, p. 22 

Sales Traffic Stimulation That Pro- 
duces Better Gross—Vol. 40, No. 3, 
March, p. 72 

“She” Car, The: A New Era—Vol. 40, 
No. 3, March, p. 26 

Small Dealerships Can Be Diagnostic 
Centers—Vol. 40, No. 3, March, p. 50 

Why Dealers Prefer The NADA Re- 
tirement And Insurance Programs— 
Vol. 40, No. 3, March, p. 34 


1969 CONVENTION 

All About Houston—Vol. 40, No. 12, 
December, p. 30 

Don’t Miss The Exposition—Vol. 40, 
No. 12, December, p. 48 

GM President To Address NADA Con- 
vention—Vol. 40, No. 8, August, p. 8 

Handy Telephone Reference—Vol. 40, 
No. 12, December, p. 98 

Highlights Of The 52nd Annual Con- 
vention And Equipment Exposition 
Program—Vol. 40, No. 12, December, 
p. 12 

Houston—For The Ladies—Vol. 40, No. 
12, December, p. 22 

Houston’s Fabulous Convention Facili- 
ties—Vol. 40, No. 12, December, 
p. 18 

NADA Golfers Look To Annual Tour- 
nament—Vol. 40, No. 12, December, 
p. 17 

Perspectives 1969: A View From The 
New Frontier—Vol. 40, No. 12, Dec- 
ember, p. 28 

Sunday In Houston—Vol. 40, No. 12, 
December, p. 25 

Time For Reflection, A—Vol. 40, No. 
12, December, p. 24 

When You Arrive In Houston—Vol. 40, 
No. 12, December, p. 52 

Win Big In Houston—Vol. 40, No. 12, 
December, p. 26 

NORTHWOOD INSTITUTE 

Northwood Student Wins Award—Vol. 
40, No. 10, October, p. 72 

OBITUARIES 

Bradenburg, Ray, Ex-NADA Director. 
Dies—Vol. 40, No. 4, April, p. 10 

Sommers, Harry, 77; 1940 NADA Presi- 
dent—Vol. 40, No. 6, June, p. 8 

PARTS & ACCESSORIES 

Air Shipment Of Automotive Parts 
Rises—Vol. 40, No. 9, September, p. 7 

Cash In On The Parts And Accessories 
Market—Vol. 40, No. 4, April, p. 24 


Computers Protect Anti-Smog Equip- 
ment—Vol. 40, No. 12, December, 
p. 8 

Recreational Vehicle Accessory Market, 
The—Vol. 40, No. 11, November, 


p. 38 

Use Of Stainless Steel Hub Caps In- 
creases—Vol. 40, No. 2, February, 
p. 5 

PERSONAL INCOME & 

EXPENDITURES 

High Level Of Automobile Sales Pro- 
jected—Vol. 40, No. 11, November, 
p. 8 

PROMOTIONS 

Care For Your Car—Vol. 40, No. 5, 
May, p. 73 

Creative Sales Making—Ballyhoo Or 
Balderdash?—Vol. 40, No. 8, August, 
p YZ 

Direct Approach, The—Vol. 40, No. 10, 
October, p. 58 

Put A Punch In Your Service Promo- 
tion—Vol. 40, No. 5, May, p. 22 

Some Blondes Have More Fun (Idea Of 
The Month)—Vol. 40, No. 2, Feb- 
ruary, p. 15 

Something For Everyone—Vol. 40, No. 
2, February, p. 20 

PROSPECTING 

Your Prospects In The Used Car Mar- 
ket—Vol. 40, No. 2, February, p. 10 

PUBLIC RELATIONS 

Big Business On Back Bay—Vol. 40, 
No. 1, January, p. 48 

Boston Dealer Donates Race Purse— 
Vol. 40, No. 5, May, p. 77 

Ford Dealers Donate Equipment—Vol. 
40, No. 5, May, p. 78 

It Must Be Right Or We Make It 
Right (Thrune’s Prunes)—Vol. 40, 
No. 2, February, p. 53 

Something For Everyone—Vol. 40, No. 
2, February, p. 20 

Success On A Handshake—Vol. 40, No. 
11, November, p. 44 

Your Community And You—Vol. 40, 
No. 9, September, p. 40 


QUOTE OF THE MONTH 

Boyd, Alan S., Secretary of Transporta- 
tion—Vol. 40, No. 8, August, p. 26 

Chapin, Roy D., Jr., Chairman of the 
Board, American Motors Corp.—Vol. 
40, No. 1, January, p. 25 

Ford, Henry II, Chairman of the Board, 
Ford Motor Co.—vVol. 40, No. 4, 
April, p. 16 

Haddon, Dr. William, Jr., Director, Na- 
tional Highway Safety Bureau, De- 
partment of Transportation—Vol. 40, 
No. 2, February, p. 14 

Kirchner, Arthur G., General Sales 
Manager, Dodge Div., Chrysler Corp. 
—Vol. 40, No. 12, December, p. 140 

Mackey, M. Cecil, Assistant Secretary 
of Transportation for Policy Develop- 
ment—Vol. 40, No. 11, November, 
p. 41 

McCarthy, Frank E. Executive Vice 
President, National Automobile Deal- 
ers Association—Vol. 40, No. 6, June, 


Meuida John J., Group Vice Presi- 
dent—US And Canadian Chrysler 





Corp.—Vol. 40, No. 5, May, p. 28 

Slagle, Edwin L., Director, Motor Ve- 
hicle Safety Performance Service, 
National Highway Safety Bureau, 
Federal Highway Administration— 
Vol. 40, No. 3, March, p. 60 

RECONDITIONING 

“Appraise, Recondition, Advertise And 
Display”—Vol. 40, No. 2, February, 
p. 36 

RECREATIONAL VEHICLES 

America’s Number One Growth In- 
dustry—Recreational Vehicles — Vol. 
40, No. 11, November, p. 14 

Leasing Recreational Equipment—Vol. 
40, No. 11, November, p. 28 

Put Wheels On That House—Vol. 40, 
No. 11, November, p. 34 

Recreational Vehicle Accessory Market, 
The—Vol. 40, No. 11, November, 
p. 38 

Recreational Vehicle Boom Continues 
—Vol. 40, No. 10, October, p. 7 

Recreational Vehicle Market, The—Vol. 
40, No. 11, November, p. 26 

Recreation This Year On Wheels—Vol. 
40, No. 11, November, p. 18 

10 Ways To Sell More Recreational 
Vehicles—Vol. 40, No. 11, November, 
p. 32 

SAFETY 

Added Safety During Quick Stops—Vol. 
40, No. 10, October, p. 76 

Air Pillow Absorbs Impact—Vol. 49, 
No. 12, December, p. 146 

Alcohol Is Still The Biggest Killer— 
Vol. 40, No. 9, September, p. 52 

Annual AIHSC Report Notes Drop in 
Death Rate—Vol. 40, No. 4, April, 
p. 9 

Auto Safety Features: Passive Or Ac- 
tive? (Safety—A Business For The 
Businessman)—Vol. 40, No. 7, July, 
p. 14 

Auto Theft: What Are We Doing About 
It?—Vol. 40, No. 8, August, p. 38 

Buckle Up And Slim Down—Vol. 40, 
No. 1, January, p. 51 

Bugs Can Be Good Business (Safety— 
A Business For The Businessman)— 
Vol. 40, No. 5, May, p. 49 

Customer Message, A: “Thanks For 
Safety” (Safety—A Business For 
The Businessman)—Vol. 40. No. 11, 
November, p. 49 

Dealer Associations Merit Safety 
Honors (Safety—A Business For The 
Businessman)—Vol. 40, No. 6, June, 
p. 47 

DOT Recommends Safety Standards— 
Vol. 40, No. 8, August, p. 8 

Facts About Accidents, The—Vol. 40, 
No. 10, October, p. 76 

FHA On Multi-Stage Assembly—Vol. 
40, No. 3, March, p. 5 

Ford Develops New Control Systems— 
Vol. 40, No. 9,.September, p. 51 

Ford Provides Safety Message—Vol. 40, 
No. 11, November, p. 66 

Haddon, Dr. William, Jr., Director, Na- 
tional Highway Safety Bureau, De- 
partment of Transportation (Quote 
Of The Month)—Vol. 40, No. 2, 
February, p. 14 

Hairnets Next?—Vol. 40, No. 12, Dec- 
ember, p. 145 








Headlamp And Glove Compartment 
Safety—Vol. 40, No. 12, December, 


. 8 

Help For Stranded Motorists On The 
Way—Vol. 40, No. 8, August, p. 52 

How To Avoid Panic—Vol. 40, No. 11, 
November, p 65 

How To Inspect The Inspector—Vol. 
40, No. 3, March, p. 6 

Insurance Safety Group Endorses Ve- 
hicle Safety Information Plan—Vol. 
40, No. 12, December, p. 7 

Is “Something For Nothing” The Best 
Incentive? (Safety—A Business For 
The Businessman)—Vol. 40, No. 1, 
January, p. 36 

Is There A Fire In Your Future?— 
Vol. 40, No. 12, December, p. 128 

It May Be Wet But It’s Safe—Vol. 40, 
No. 5, May, p. 78 

January Traffic Deaths Down From 
Last Year—Vol. 40, No. 4, April, 
p. 10 

Know What You’re Doing—Vol. 40, No. 
4, April, p. 38 

NADA Director Named To Safety Ad- 
visory Council—Vol. 40, No. 5, May, 
p. 5 

Needed: More Holidays From Accidents 
(Safety—A Business For The Busi- 
nessman)—Vol. 40, No. 8, August, 


p. 36 

New Book On Man And Motor Cars— 
Vol. 40, No. 1, January, p. 51 

New York Rules Out The “Wee Nip” 
—Vol. 40, No. 12, December, p. 146 

Pinpointing Problem Drivers—Vol. 40, 
No. 11, November, p. 48 

Rear Window Visibility Assured—Vol. 
40, No. 7, July, p. 51 

Research Contracts For Experimental 
Safety Cars Let—Vol. 40, No. 5, May, 
p. 6 

Safeguard The Younger Generation— 
Vol. 40, No. 2, February, p. 28 

Safety Bureau Refutes Nader Charge— 
Vol. 40, No. 10, October, p. 7 

Safety-Check Winners Named—Vol. 40, 
No. 9, September, p. 8 

Safety For Motor Vehicles In Use—Vol. 
40, No. 9, September, p. 26 

Safety Light Silhouettes Car—Vol. 40, 
No. 6, June, p. 62 

Safety Progress Seen—Vol. 40, No. 1, 
January, p. 52 

72 Ideas For Your Safety Program— 
Vol. 40, No. 12, December, p. 110 

Shoulder Belts In AMC Cars—Vol. 40, 
No. 3, March, p. 6 

Slagle, Edwin L., Director, Motor Ve- 
hicle Safety Performance Service, Na- 
tional Highway Safety Bureau, Fed- 
eral Highway Administration (Quote 
Of The Month)—Vol. 40, No. 3, 
March, p. 60 

Talking Seat Belts In The Offing—Vol. 
40, No. 9, September, p. 52 

These Bugs Go Over Big! (Safety—A 
Business For The Businessman)— 
Vol. 40, No. 9, September, p. 41 

Traffic Deaths Rise—Vol. 40, No. 5, 
May, p. 6 

Uunusual Driver Safety Film Intro- 
duced—Vol. 40, No. 6, June, p. 62 

Use Caution Before Towing The ’69s— 
Vol. 40, No. 10, October, p. 8 


Vehicle Head Restraint Standard 

Amended—Vol. 40, No. 6, June, 
. 8 

Vehicle Lighting Standards Issued— 
Vol. 40, No. 2, February, p. 6 

Warning On Power Windows, A—Vol. 
40, No. 7, July, p. 8 

What Are You Doing For Traffic 
Safety?—Vol. 40, No. 10, October, 
p. 60 

Youngsters Rewarded For Safe Driv- 
ing—Vol. 40, No. 7, July, p. 51 


SALES & MERCHANDISING 

Aim Your Sales Presentation For Suc- 
cess—Vol. 40, No. 8, August, p. 16 

Boiling Down The “Close” (Idea Of 
The Month)—Vol. 40, No. 1, January, 
p. 24 

Creative Sales Making—Ballyhoo Or 
Balderdash?—Vol. 40, No. 8, August, 
p. 12 

“Fowler Buick Means Business”—Vol. 
40, No. 4, April, p. 34 

Know The Score On Incentives—Vol. 
40, No. 1, January, p. 10 

10 Ways To Sell More Recreational Ve- 
hicles—Vol. 40, No. 11, November, 
p. 32 

“Where The Customer Is King”—Vol. 
40, No. 12, December, p. 100 


SALES MANAGEMENT 

Big Business On Back Bay—Vol. 40, 
No. 1, January, p. 48 

Board, The—Vol. 40, No. 3, March, 
p. 30 

Demonstrate Your Way To Sales—Vol. 
40, No. 8, August, p. 24 

Good Management Means More Money 
—Vol. 40, No. 2, February, p. 22 

Happiness Is A Thing Called Manage- 
ment—Vol. 40, No. 3, March, p. 40 

How Do You Rate Your Salesmen?— 
Vol. 40, No. 8, August, p. 22 

How Effective Are Your Sales Meet- 
ings?—Vol. 40, No. 8, August, p. 34 

How To Select Your Front Line—Vol. 
40, No. 7, July, p. 22 

Know The Score On Incentives—Vol. 
40, No. 1, January, p.,10 

Sales Traffic Stimulation That Pro- 
duces Better Gross—Vol. 40, No. 3, 
March, p. 72 

So You Want To Be a “Tasca Man”— 
Vol. 40, No. 11, November, p. 56 

Successful Salesman, The—Texas Style 
—Vol. 40, No. 8, August, p. 18 


SALESMEN & SALESMANSHIP 
Aim Your Sales Presentation For Suc- 
cess—Vol. 40, No. 8, August, p. 16 
Board, The—Vol. 40, No. 3, March, 
p. 30 

Check Your Approach To Selling—Vol. 
40, No. 10, October, p. 56 

Clearing The Hurdles—Vol. 40, No. 8, 
August, p. 32 

Demonstrate Your Way To Sales—Vol. 
40, No. 8, August, p. 24 

Happiness Is A Satisfied Customer— 
Vol. 40, No. 9, September, p. 12 

How Do You Rate Your Salesmen?— 
Vol. 40, No. 8, August, p. 22 

How Effective Are Your Sales Meet- 
ings?—Vol. 40, No. 8, August, p. 34 

Sell Yourself . . . Sell The Product— 
Vol. 40, No. 2, February, p. 48 


So You Want To Be a “Tasca Man”— 
Vol. 40, No. 11, November, p. 56 
Successful Salesman, The—Texas Style 

—Vol. 40, No. 8, August, p. 18 


SCOPE OF THE INDUSTRY 

Brown Top Color With New Car Buy- 
ers—Vol. 40, No. 7, July, p. 52 

Chrysler VP Calls For Cooperation Be- 
tween Dealers And Manufacturers— 
Vol. 40, No. 6, June, p. 7 

Customized Autos For All?—Vol. 40, 
No. 9, September, p. 52 

Dealers Look For Another Good Year— 
Vol. 40, No. 3, March, p. 5 

Glimpse Into The Future, A—Vol. 40, 
No. 6, June, p. 61 

How Goes The Love Affair?—Vol. 40, 
No. 7, July, p. 32 

How Tomorrow’s Employees View Busi- 
ness And Industry Today—Vol. 40, 
No. 4, April, p. 32 

Russia Plans For The Automobile—Vol. 
40, No. 4, April, p. 10 

SERVICE 

Air Pollution—The Opportunity Be- 
hind The Problem—Vol. 40, No. 5, 
May, p. 36 

Are You Going To Be Tooled Up?— 
Vol. 40, No. 3, March, p. 46 

Business Builders—Vol. 40, No. 3, 
March, p. 70 

Business Builders—Vol. 40, No. 4, 
April, p. 30 

Care For Your Car—Vol. 40, No. 5, 
May, p. 73 

Concepts Of Dealer Service—Vol. 40, 
No. 4, April, p. 28 

Foyt, A. J., Knows The Value Of Proper 
Car Care—Vol. 40, No. 5, May, p. 56 

How Easy It Is!—Vol. 40, No. 12, 
December, p. 54 

How To Get Your Share Of Tomor- 
row’s Service Market—Vol. 40, No. 
6, June, p. 34 

ts Your Service Department Running 
On Schedule?—Vol. 40, No. 5, May, 
p. 58 

Modern Service Methods—Vol. 40, No. 
3, March, p. 54 

More About “Profit Termites”—Vol. 
40, No. 11, November, p. 42 

More On Concepts Of Dealer Service— 
Vol. 40, No. 8, August, p. 28 

Opportunity For You, An—Vol. 40, No. 
5, May, p. 18 

“Profit Termites” In Shop And Parts 
Operation—Vol. 40, No. 7, July, p. 36 

Put A Punch In Your Service Promo- 
tion—Vol. 40, No. 5, May, p. 22 

Service Aftermarket, The—Vol. 40, No. 
5, May, p. 8 

Service Customers Mean Customer Ser- 
vice—Vol. 40, No. 5, May, p. 12 

Service For The Modern-Day Pilgrim— 
Vol. 40, No. 8, August, p. 40 

Small Dealerships Can Be Diagnostic 
Centers—Vol. 40, No. 3, March, p. 50 

Some “ABC’s” Of Automotive Ser- 
vice—Vol. 40, No. 5, May, p. 32 

Thinking About Service—Vol. 40, No. 
6, June, p. 46 


STATE & LOCAL ASSOCIATIONS 
Something For Everyone—Vol. 40, No. 
2, February, p. 20 
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STATISTICS, SURVEYS 

& CHARTS 

AAA Reviews Car Troubles—Vol. 40, 
No. 7, July, p. 51 

Ads Are Important, But . . —Vol. 40, 
No. 9, September, p. 51 

Advent Of The Gold Car, The—Vol. 
40, No. 1, January, p. 8 

Air Shipment Of Automotive Parts 
Rises—Vol. 40, No. 9, September, 

ee 

Aleohol Is Still The Biggest Killer— 
Vol. 40, No. 9, September, p. 52 

America’s Number One Growth In- 
dustry—Recreational Vehicles — Vol. 
40, No. 11, November, p. 14 - 

Automotive Radio Advertising Nearly 
Double In 1967—Vol. 40, No. 9, Sep- 
tember, p. 7 

Car Purchases Increase With Income— 
Vol. 40, No. 8, August, p. 8 

Consumer Trends Spotted—Vol. 40, No. 
8, August, p. 8 

Datsun Sales Up 33 Percent In August 
—Vol. 40, No. 11, November, p. 8 

Dealers Look For Another Good Year 
—Vol. 40, No. 3, March, p. 5 

Facts About Accidents, The—Vol. 40, 
No. 10, October, p. 76 

Forecast—The Automotive Industry— 
Vol. 40, No. 6, June, p. 18 

Housewife Is A Customer, The—Vol. 
40, No. 11, November, p. 62 

How Goes The Love Affair?—Vol. 40, 
No. 7, July, p. 32 

How Much Of Your Daily Wages Go 
For Taxes?—Vol. 40, No. 4, April, 
p. 9 

How To Inspect The Inspector—Vol. 40, 
No. 3, March, p. 6 

Increasing Speed On The Open Road— 
Vol. 40, No. 1, January, p. 7 

January Traffic Deaths Down From 
Last Year—Vol. 40, No. 4, April, 
p. 10 

Japan Gains In World Auto Production 
—Vol. 40, No. 9, September, p. 7 

Keeping It Cool In Texas—Vol. 40, No. 
4, April, p. 10 

Look At The Nation’s Job Picture, A 
—Vol. 40, No. 9, September, p. 50 

Motor Vehicle Population Rises—Vol. 
40, No. 6, June, p. 62 

Nation’s Workhorse Can Pull Profits, 
The—Vol. 40, No. 6, June, p. 10 

On The Go—Vol. 40, No. 7, July, p. 52 

Pinpointing Problem Drivers—Vol. 40, 
No. 11, November, p. 48 

Poor Credit Risks Linked To Poor 
Driving—Vol. 40, No. 8, August, p. 51 

Prosperity Is Tempered—Vol. 40, No. 
10, October, p. 75 

Reinforced Plastics Sales Increase—Vol. 
40, No. 11, November, p. 66 

Rising Costs Of Auto Insurance, The 
—Vol. 40, No. 1, January, p. 8 

Safety Progress Seen—Vol. 40, No. 1, 
January, p. 52 

Service Aftermarket, The—Vol. 40, No. 
5, May, p. 8 

Teen Girls In The Driver’s Seat—Vol. 
40, No. 7, July, p. 52 

Toyota 28th Among Foreign Corpora- 
tions—Vol. 40, No. 11, November, 


p. 8 
Trend Spotting In The Auto Industry 


—Vol. 40, No. 1, January, p. 46 
Truck Sales And Profits In The Years 
Ahead—Vol. 40, No. 6, June, p. 24 
US Auto Registrations Up 3 Percent In 
1967—Vol. 40, No. 7, July, p. 8 

Used Car Market, The—Vol. 40, No. 2, 
February, p. 8 

Use Of Stainless Steel Hub Caps In- 
creases—Vol. 40, No. 2, February, 
p. 5 

Voice Of The Consumer, The—Vol. 40, 
No. 9, September, p. 20 

Volvo Records Highest First Quarter 
Sales—Vol. 40, No. 5, May, p. 6 

VW Dealers Report Increased Used Ve- 
hicle Sales—Vol. 40, No. 4, April, 
p. 10 

Where The Fastest Drivers Are—Vol. 
40, No. 3, March, p. 96 

TAXES 

Auto Taxes Produce Almost $14.3 Bil- 
lion—Vol. 40, No. 7, July, p. 51 

How Much Of Your Daily Wages Go 
For Taxes?—Vol. 40, No. 4, April, 
p. 9 

Prosperity Is Tempered—Vol. 40, No. 
10, October, p. 75 

THRUNE’S PRUNES 

Effective Customer Handling Proce- 
dures—Vol. 40, No. 11, November, 
p. 54 

How Dealers Lose Female Customers! 
—Vol. 40, No. 7, July, p. 24 

How Good Is Your Arithmetic?—Vol. 
40, No. 8, August, p. 50 

It Must Be Right Or We Make It Right 
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This is to acknowledge the advertisers who have made NADA Magazine 
a more effective publication through their patronage over the past year. 


ABC Radio Network 


American Hardware Mutual 
Insurance Co. 


American Motors Corp. 
American Viscose Div. 
Amermac, Inc. 

A. R. A. Mfg. Co. 
Associates Investment Co. 


Automotive Air Conditioning 
Assn., Inc. 


Autoquip Corp. 
Avion Coach Corp. 


C. R. Bailey Corp. 


Robert Bailey & Associates 
(Motor Valet Div.) 


John Bean Div. 

Bear Mfg. Co. 

Beechwood Industries, Inc. 
Robert W. Brown & Co. 
Burford Auto Finishes 
Burroughs Corp. 

Butler Mfg. Co. 


CARS, Inc. 
R. K. Carter & Co., Inc. 
Cee-Gee, Inc. 
Champion Spark Plug Co. 
Chevway Corp. 
Chrysler Corp. 
Chrysler Car 
Chrysler-Plymouth Div. 
Dodge Div. (car and truck) 
imperial Div. 
Plymouth Car 
Climatic-Air 
Commercial Credit Corp. 
Condor Coach Corp. 
Cooper Tire & Rubber Co. 
Continental Airlines 
Corey Cruiser 
Crown Rubber Co. 
Curtis Mfg. Co. 


Dayton Tire & Rubber Co. 
Delta Air Lines 

The DeVilbiss Co. 
Douglas-Stemac, Inc. 


E. |. DuPont de Nemours & Co., Inc. 


Eads Miles Graph 


Electro-Magic Products (formerly 
Kota Div.) 


Engineered Motor Products, Inc. 


Fiat-Roosevelt Motors, Inc. 
Ford Motor Co. 
Ford Car Div. 
Lincoln-Continental Div. 
Lincoln-Mercury Div. 


General Electric Co. 


General Motors Corp. 
Buick Motor Div. 


Cadillac Motor Car Div. 


Chevrolet Motor Div. (car and 
truck) 


GMAC 

GM Parts 

GMC Truck & Coach Div. 

Guardian Maintenance 

Oldsmobile Div. 

Pontiac Motor Div. 

Saginaw Steering Gear Div. 

Ternstedt Div. (now Fisher Body 
Div.) 

United Motors Service 

Gilbarco, Inc. 


Leon Shaffer Golnick Advertising, 
Inc. 


Guardian Light Co. 


Hercules, Inc. 
Honorbuilt Div., Ward Mfg., Inc. 
Husky Products Co. 


International Harvester Co. 
Joyce-Cridland Co. 

Kaiser Jeep Corp. 

Kashoh, Inc. 


Kendall Refining Co. 


Life Magazine 
Lincoln St. Louis 


Maco Corp. 
Merchandising Directors, Inc. 
Methods Research Corp. 


NAD Used Car Guide Co. 
National Cash Register Co. 
Newsweek 

Nimrod Div., Ward Mfg., Inc. 
Nissan Motor Corp. (Datsun) 


Open Road Campers, Inc. 


Phillips Petroleum Co. 
Prestige Motor Cars, Ltd. 
Prudential Insurance Co. 


Quaker State Oil Refining Corp. 


Recreational Vehicle Institute 
Renault, Inc. 
Reynolds & Reynolds Co. 


Sargent-Sowell, Inc. 
Saturday Evening Post 
Sav-Mor Oil Co. 

Shasta Graphics, Inc. 

W. A. Sheaffer Pen Co. 
Shure Mfg. Corp. 

H. K. Simon Advertising Co. 
Stran Steel Corp. 

A. E. Styles Mfg. Co. 

Sun Electric Corp. 


Tempo Products Co. 
Thermo King Corp. 

Toyota Motor Sales, Inc. 
Travco Corp. 

Travel Queen Coaches, Inc. 


Universal C. |. T. Credit Corp. 


Universal Underwriters Insurance 
Co. 


U. S. Air Compressor Co. 


Vesely Co. (Apache) 
Volkswagen of America, Inc. 


Weaver Div. 

Whirl-Jet Mfg. Corp. 
Williams Mfg. Co. 
Winnebago Industries, Inc. 
John E. Wolf Co. 








